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By Billy Nayden, Research Analyst, and Brett Sappington, Senior Director of Research, Parks Associates 

Synopsis  Live Content on a TV 

While viewing of linear 
television has declined 
among broadband 
households, live video 
continues to play a 
critical role in the 
television business. 
Alternative platforms 
have stepped in to 
capture a portion of live 
audience, and services 
like Facebook Live and 
Periscope have led the 
charge in live online 
video entertainment. 
This report explores the 
state of live broadcast 
video, including the 
renaissance in live 
video services online, 
alternatives to 
traditional linear 
television, consumer 
use, and new 
opportunities for 
content creators and 
distributors. 
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“A major change in live content over the past few years is viewer engagement and 
interactivity of content. Viewers now expect a level of interaction with anything they view 
live, and content creators can use this engagement to drive live viewership,” said Billy 
Nayden, Research Analyst, Parks Associates. 

Contents  

 
1.0 Report Summary 

1.1 Purpose of Report 
1.2 Scope of Report 
1.3 Research Approach/Sources 

2.0 Today’s Landscape of Live Entertainment 
2.1 Defining Live Entertainment 
2.2 Decline in Pay TV 
2.3 Antenna Use 

2.3.1 A Renaissance for the Antenna 
2.3.2 Crossover with Streaming Media Players 

3.0 Live Alternatives 
3.1 News 

3.1.1 Voices of Digital Realm 



=  
 
 
 

 

 
 

 

TABLE OF CONTENTS 

The Future of Live Entertainment 

© 2018 Parks Associates. All rights reserved. 

3.1.2 Social Media as a News Source 
3.1.3 Decline of Local News 
3.1.4 Fracturing of News Coverage 
3.1.5 Pivot to Video 

3.2 Sports Moving Online 
3.2.1 Splintering of Rights/Sources 
3.2.2 Non-TV Sports 
3.2.3 Direct-to-Consumer Sports 

3.3 Future of Channelization 
3.4 Live User-Generated Content 

3.4.1 Platforms 
3.4.2 Use/Viewers 
3.4.3 Position in Viewing 

4.0 Interaction/Engagement 
4.1 Social Media/Apps 

4.1.1 Marketing Tool vs. Content Distribution Tool 
4.1.2 Interactivity of Content 

4.2 Group Engagement 
4.2.1 Measuring Engagement 

5.0 Forecast of Live TV Viewership 
5.1 Forecast Methodology 
5.2 Forecast 

6.0 Implications and Recommendations 

7.0 Appendix 
7.1 Glossary 
7.2 Index 
 

Figures  

 Pay-TV Service Subscriptions (2011-2017) 
Factors Influencing a Decision to Downgrade Pay-TV Service (Q3/17) 
Total Average Video Consumption On a TV Set (2010-2017) 
ESPN+ Menu 
Live TV Broadcast Source on a TV Set by Age (Q3/16) 
Home Video Device Ownership (2010-2018) 
Video Entertainment Device Combinations (Q3/17) 
Streaming Media Player Development 
Streaming Media Player Landscape 
Livestreaming of TV Shows and Sporting Events (Q3/17) 
YouTube Live News Menu 
Top Sports OTT Video Subscription (2016-2017) 
On Demand vs. Channelization 
Instagram Live 
Livestreaming or Posting of Video in Last 30 Days (Q3/17) 
Use of User-Generated Content by Demographics (Q3/17) 
Frequency of Watching User Generated Content (Q3/17) 
Viewership of Live Pay TV by Room (Q3/17) 
Live TV Viewership by Source (2010-2022) 
Live Viewership as % of Total Viewing (2010-2022) 



=  
 
 
 

 

 
 

 

TABLE OF CONTENTS 

The Future of Live Entertainment 

© 2018 Parks Associates. All rights reserved. 

Online Live as a % of Live Viewership (2010-2022) 

List of Companies  

 ABC 
Amazon 
Apple 
BAMTech 
Big Sky Conference 
Bloomberg 
Breitbart 
Business Insider 
BuzzFeed 
CBS 
Cheddar 
CNBC 
CNN 
Crowdcast 
Disney 
DoubleVerify 
Dubsmash 
ESPN 
E! Entertainment Television 
Facebook 
FITE TV 
FloSports 
Forbes 
Fox 
Funimate 
Gannet 
Google 
HBO 
Hotswitch 
HQ Trivia 
Huffington Post 
IGN 
InfoWars 
Instagram 
Liga MX 
Louis Vuitton 
Mashable 
Mediakix 
MLB 
MLS 
 

Moat 
Mother Jones 
MSNBC 
MTV News 
NBA 
NBC 
New York Times 
NHL 
Nickelodeon 
Nielsen 
NFL 
Nvidia 
Occupy Democrats 
Pew Research Center 
PGA 
Philo 
Pluto TV 
Reuters 
The Ringer 
Roku 
SBNation 
Sky 
Sling TV 
Snopes 
Spotify 
TiVo Corporation 
Turner Broadcasting 
Twitch 
Twitter 
UEFA Champions League 
UFC 
Univision 
Viacom 
Viggle 
Vimeo 
Vocativ 
Washington Post 
WWE 
Yahoo! 
YouTube 

 



=  
 
 
 

 

 
 

 

TABLE OF CONTENTS 

The Future of Live Entertainment 

© 2018 Parks Associates. All rights reserved. 

Attributes 

Parks Associates 
5080 Spectrum Drive 
Suite 1000W 
Addison, TX  75001 
 
800.727.5711 toll free 
972.490.1113 phone 
972.490.1133 fax 
 
parksassociates.com 
     sales@ 
parksassociates.com

Authored by Billy Nayden and Brett Sappington 
Executive Editor: Tricia Parks  
Published by Parks Associates 
 
© September 2018 Parks Associates 
Addison, Texas 75001 
 
All rights reserved. No part of this book may be reproduced, in any form or by any means, 
without permission in writing from the publisher. 
 
Printed in the United States of America. 
 
Disclaimer 
Parks Associates has made every reasonable effort to ensure that all information in this 
report is correct.  We assume no responsibility for any inadvertent errors.


